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CONFERENGE THEME:

This year's conference theme, Meeting the Moment, highlights the
transformative power of collective effort in advancing LGBTQ+ health equity. It
emphasizes the importance of standing together, taking decisive steps to
address disparities, and building momentum toward a future where every
LGBTQ+ individual can access affirming, inclusive care.

By uniting in this moment, taking meaningful action, and driving progress,
health professionals can break down barriers and create a healthcare system
that truly serves and uplifts the diversity of our communities.

CONNEGT WITH LGBTQ+ & ALLIED HEALTH PROFESSIONALS

Since its inception in 1981, GLMA's Annual Conference on LGBTQ+ Health
has served as the premier scientific conference shaping the future of LGBTQ+
health care, where health professionals come together to share innovative
breakthroughs and interventions on LGBTQ+ health.

This year's conference will provide attendees with opportunities to access

cutting-edge research and learn evolving best practices to enhance support for
their LGBTQ+ patients.

800+ Health Professional Attendees

GLMA's Annual Conference is the premie
convening for health professionals working
to shape the future of LGBTQ+ health.

30+ Disciplines Represented

The conference is a unique opportunity to reach all

professions, including Physicians, Nurses, PAs,
Behavioral Health Specialists, Researchers,
Administrators, Social Workers, Pharmacists, and more.

30+ CME/CE Accredited Sessions

Topics include LGBTQ+ advocacy, sexual health, HIV
prevention and treatment, gender-affirming care, BIPOC
health, mental health, violence prevention, and more.



HOSTED IN

GLMA is proud to bring our 44th Annual Conference on LGBTQ+ Health
to Seattle, Washington. Building on the success of last year’s record-
setting conference, we look forward to convening our community in
partnership with local organizations, providers, and advocates who are
advancing LGBTQ+ health across the region.

Why Seattle? Seattle provides a strong foundation for meaningful
partnership, with a robust ecosystem of health systems, academic
institutions, and community organizations working at the forefront of
inclusive care and public health innovation.

GLMA is partnering with local leaders to shape programming, elevate
regional expertise, and ensure alignment with the priorities of Seattle’s
LGBTQ+ communities.

Seattle’s established network of advocacy organizations, healthcare
providers, and civic leaders makes it an ideal setting to strengthen
connections between national stakeholders and local partners. This
conference serves as a platform to deepen relationships, expand
collaboration, and support scalable solutions that advance LGBTQ+ health
outcomes.

By sponsoring this conference, your organization will align with both a
national movement and a strong network of local partners, demonstrating a
shared commitment to advancing inclusive, equitable healthcare systems
for everyone.




ABOUT

Founded in 1981, GLMA is the oldest and largest association of LGBTQ+
and allied health professionals in the world. GLMA’s mission is to ensure
health equity for LGBTQ+ communities and equality for LGBTQ+ health
professionals in their work and learning environments.

Page 3

our our our
Membership  Strategies Team

GLMA’s membership is GLMA utilizes the GLMA'’s staff & board are
made up of professionals scientific expertise of its the heart of our success,
from diverse disciplines, diverse multidisciplinary both in fulfilling our mission
across the S membership to inform and driving opportunities
GOMRTIAE] (S Gl and drive advocacy, for health professionals to

spectrum of the career ] connect and learn
journey. education, and research. 0

'ee

nealthcare




LETTER FROM GLMA'S

Alex Sheldon, MA
(they/them)

As we prepare for GLMA'’s 44th
Annual Conference on LGBTQ+
Health, | invite you to join us in
Seattle, Washington for a pivotal
convening centered on this year’s
theme, Meeting the Moment.

Across the country, LGBTQ+
communities face escalating
challenges to equitable care. At the
same time, health professionals are
advancing evidence-based
solutions and strengthening
standards of inclusive practice. This
conference brings those leaders
together to move our field forward.

Building on last year’s historic
success, we expect to welcome
more than 800 interdisciplinary
health professionals, researchers,
educators, policymakers, and
advocates.

Together, they represent a national
network committed to advancing
affirming care and improving
health outcomes for LGBTQ+
communities.

Sponsorship of GLMA'’s Annual
Conference is more than visibility.
It is a clear demonstration of your
organization’s commitment to
health equity and inclusive
healthcare systems.

Our sponsorship opportunities are
designed to foster meaningful
engagement with decision-makers
and frontline providers alike.

We hope you will stand with
GLMA as we meet this moment

together.
ﬁuﬁ?

In health,
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The conference was fantastic! It
has allowed me to broaden my
network with others who share a
passion for this essential work.

Madrone B. Phoenix, LICSW/((she/they) B‘n

| came back inspired from seasoned folks who have made a difference
and from the next generation who are now empowered. | appreciated the
professionalism of the conference and how well it was put together.

99

This conference gave me hope about
growing old and succeeding in my
advocacy/medical practice as a queer &
trans person. Thank you so much for
the scholarship to make it happen, this
was a genuinely life changing and
inspiring experience to have as a
student.

Finley Baker, OTS (they/them)

99

The conference was fabulous. This is
the Protective Factor and has been
since 1981. It so warms my heart.

Anuradha Gupta,
AD, MMS (BEngr), MBA (she/her)

Hung Nguyen, MD (he/him)
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Sponsor Reporting & Engagement Insiohts

Sponsors benefit from expanded digital infrastructure powered by
Cvent, providing real-time engagement tracking, persistent visibility,
and accessible reporting throughout the conference lifecycle.

Engagement Intelligence
& Reporting

e Real-time access to
engagement data through
the Sponsor Portal

e RSVP tracking and
audience segmentation for
targeted engagement
opportunities

e |[mmediate download of
lead capture data (with
purchase of lead retrieval
licenses or scanners)

e Post-event reporting
summarizing sponsor and
exhibitor engagement
metrics

el

Virtual Booth & Digital
Presence

Available to all sponsors

Company overview and
branded profile within the
conference platform
Listing of onsite
representatives and contact
information

Resource uploads and
downloadable materials
Direct contact and
engagement links for
attendees

Asynchronous visibility to
all registered attendees,
including pre-event access

Metrics and lead data are accessible directly within

the Sponsor Portal, with reporting available for
download during and after the event.




SPONSOR PACKAGE Premier Platinum Gold Silver Bronze

45,000-
$70,000 345, $30,000 $15,000 $7,500
B E N E F I TS C H A RT (1 Available) $60’000 (5 available) (10 available) (15 available)

(3 available)

. Dedicated Dedicated Group Group Group
+ 3 Inserts
Logo Placement on Event Signage « « « « «
& Program Guide
Virtual Exhibit Booth with Lead « « «
Capture & Event Reporting « V
. Inside Cover;
. . . 3
Reception Remarks 10 Minutes 5 Minutes )
Minutes

Choice of
. . . 1 Product Product
Special Session on Custom Topic Theater Theater or
Session
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PREMIER SPONSOR PACKAGE

The exclusive Premier Sponsor serves as the lead partner of GLMA'’s 44th
Annual Conference on LGBTQ+ Health, with integrated visibility across
programming, branding, and attendee engagement. This package offers
the highest level of recognition and direct access to decision-makers
across the conference community.

Premier Sponsor - $70,000

Conference-Wide Branding
¢ Logo placement on attendee lanyards and hotel keycards
e Dual step & repeat banner placement
e Logo on conference bag plus three branded inserts
¢ Inside front cover and full-page Program Guide advertisement
e Prominent recognition in event signage, app, website, and messaging platforms
e Dedicated conference email reaching GLMA ‘s members and supporters

Programming & Stage Presence
e 60-minute non-CME Product Theater
e Ten-minute welcome remarks at a conference reception
e Priority program listing and featured promotion via email and app push notifications

Exhibit & Audience Access
e Three (3) exhibit booths in premier locations
e 15 complimentary full conference registrations
e 15 GLMA memberships for company employees

Engagement Data

e Access to Cvent sponsor reporting dashboard
e Lead retrieval licenses available via sponsor portal




PLATINUM SPONSOR PACKAGE

Platinum Sponsor - $45,000 or $60,000

Platinum Sponsors receive premium visibility and direct engagement with GLMA'’s
national audience of LGBTQ+ health professionals. Investment level is determined by
the selected programming opportunity.

Satellite Workshop included at $45,000
Product Theater included at $60,000

Conference-Wide Branding

Branded Wi-Fi for event attendees

Two conference bag inserts

Full-page advertisement in printed Program Guide

Prominent recognition in event signage, app, website, and messaging platforms
Dedicated conference email reaching GLMA ‘s members and supporters

Programming & Stage Presence
e Choice of 60-minute non-CME Product Theater ($60,000) or Satellite
Workshop ($45,000)
¢ Five-minute welcome remarks at a conference reception & ‘
e Priority program listing and featured promotion via email and app
push notifications -

Exhibit & Audience Access Non.-FfroFif
e Two exhibit booths in premier locations Pricing
e 10 complimentary full conference registrations 325'000 (1]
e 10 GLMA memberships for company employees
$40,000

Engagement Data

e Access to Cvent sponsor reporting dashboard
e Lead retrieval licenses available via sponsor portal




GOLD SPONSOR PACKAGE

Gold Sponsor - $30,000

Gold Sponsors receive high-visibility brand recognition and
meaningful engagement opportunities with GLMA’s national
audience of LGBTQ+ health professionals.
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Conference-Wide Branding & Recognition
e Three-minute remarks at a conference reception
e Two conference bag inserts
e 14 page advertisement in Program Guide
¢ Prominent recognition in event signage, app, website, and

messaging platforms & |
e Inclusion in emails to GLMA’s members and supporters

Exhibit & Audience Access Non-Profit
¢ One exhibit booth Pricing
e 5 complimentary full conference registrations
e 5 GLMA memberships for company employees 320,000

Engagement Data

e Access to Cvent sponsor reporting dashboard
e Lead retrieval licenses available via sponsor portal




SILVER SPONSOR PIGHAGE <mmamms?

Silver Sponsor - $15,000

Silver sponsors receive visible brand presence and exhibit engagement
opportunities with GLMA'’s national audience of LGBTQ+ health
professionals.

Conference-Wide Branding & Recognition
¢ One conference bag insert
e Y4 page advertisement in Program Guide
e Recognition in event signage, app, website, and
messaging platforms o
¢ Inclusion in emails to GLMA’s members and supporters

y
Exhibit & Audience Access Non.Profit
¢ One exhibit booth in a premier location Pricing
e 4 complimentary full conference registrations
¢ 4 GLMA memberships for company employees 310,000

Engagement Data

e Access to Cvent sponsor reporting dashboard
e |ead retrieval licenses available via sponsor portal




BRONZE
Bronze Sponsor - $7,500

Bronze Sponsors receive visible brand presence and exhibit
engagement opportunities with GLMA'’s national audience of
LGBTQ+ health professionals.
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Conference-Wide Branding & Recognition
¢ One conference bag insert
e Recognition in event signage, app, website, and
messaging platforms
e Inclusion in emails to GLMA’s members and supporters

Exhibit & Audience Access

e One exhibit booth in a premier location Non-Profit
e 2 complimentary full conference registrations Pricing
e 2 GLMA memberships for company employees

$9,000

Engagement Data

e Access to Cvent sponsor reporting dashboard
e Lead retrieval licenses available via sponsor portal




EXHIBIT BOOTH

Small Budget, Big Impact

Secure an exhibit booth in our vibrant
Exhibit Hall to boost your brand’s
visibility and engage directly with
attendees. Strategically located to
encourage high traffic, the exhibit hall 35,000
serves as the heartbeat of the event.

Corporate
Complimentary Exhibit Booths: Exhibitor

Every full sponsor package includes a
complimentary exhibit booth,
positioning your brand front and center.

Additional exhibitor services such as

$3,900

Non-Profit
Exhibitor

lead retrieval and digital screens, or Pa.rtner Exhibitor P”:C"ng
other assets available for direct {;Wal.lab.le for nonPCOf’t‘ and
purchase inside the Cvent portal for institutional organizations.

committed sponsors.

Engagement Opportunities:

The Exhibit Hall will be open during all
three days of the conference, with
strategically scheduled high-traffic times
and networking opportunities.

Exposure Across All Three Event Days

The Exhibit Hall is a key feature of the conference,
with a location optimized to ensure your booth
benefits from maximum visibility and high foot traffic
in a vibrant, engaging setting throughout the event.

Showcase Your Brand:

Staff your booth with engaging, knowledgeable team members
who can showcase your organization’s value & build meaningful
connections. Focus on peak hours for maximum impact.




PARTNER

Non-Profits, Unions,
Government and
Educational Institutions

(W ha
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These Partner packages Bl i (o dica "‘,
include the same tiered Fducation  ={
benefits outlined in this
prospectus, offered at
adjusted pricing for eligible

organizations.

Please connect with us if you
would like to explore a
partnership for this year’s event!

$29,000- $10.000

| 520,000

$10,000 §
Non-Profit & Non-Profit Non-Profit Non-Profit
Partners Partners Partners



TARGETED ENGRGEMENT

GLMA offers high-impact engagement opportunities designed for targeted clinical
dialogue and affinity-based networking. These formats provide sponsors with direct
access to curated attendee groups in structured, high-trust environments.

S llangeted invitatonitistsibased  Direct interaction with
on defined audience criteria
curated attendee groups
e App push notifications and
special events email e Post-event feedback
Bn“D * L ogo placement in program 20lling 2l el et

guide and conference app reporting

Targeted Luncheons
$20,000-$30,000

Profession-specific luncheons aligned to defined clinical
disciplines, such as GLMA Nursing Section or Health
Professionals in Training. These sessions convene highly
concentrated audiences within a shared professional focus.

Includes a 10-minute sponsor welcome and direct
engagement with a defined attendee group.

Provider Roundtables
Starting at $10,000

Invite-only, 45-minute interactive dialogue or moderated
Q&A with a curated attendee list based on sponsor-defined
criteria. Attendance is capped to support focused discussion
and meaningful exchange.

Includes RSVP tracking, attendee segmentation, and post-
event engagement reporting.

Networking Sessions
Starting at $10,000

Facilitated networking events centered on shared identities
and professional communities. Sessions may include affinity
groups such as Black, trans, AAPI, Latine, and retired health _—
professionals, creating space for connection and peer D = \ \/ v
exchange within the broader conference environment. . _—

Additional visibility and expanded branding
Includes sponsor welcome remarks, branded event opportunities are available through full
presence, and conference-wide promotion. conference sponsorship packages. —

i
J
f




LEADERSHIP &

High-impact early conference experiences designed to connect sponsors with GLMA
leadership, key stakeholders, and attendees at the start of the conference journey.
These events offer strong early visibility, momentum, and high-value engagement.

e Prominent branded event ¢ Logo placement in program
BE“EFITS signage and onsite guide and conference app
visibility e Post-event feedback

Bn“n e Dedicated event email polling and engagement
and app push notification reporting

VIP Reception

(Pre-Conference)

G'.MA'S 43

ANNUAI. CONFER
E
ON LGBTO: HegeE

Starting at $18,000

Invitation-only pre-conference reception
offering a first look at the experience ahead.
This event convenes GLMA leadership,
major sponsors, funders, and key
stakeholders for early, high-value
connection.

Includes tailored sponsor recognition and
direct engagement with high-Llevel

attendees. == *
Additional visibility and expanded branding

. . opportunities are available through full
Open ing Re ception conference sponsorship packages.

(Opening Night)
Starting at $20,000

The official kickoff to the conference and the
highest-attended reception of the event.
This onsite opening night experience brings
together a broad cross-section of attendees
with strong early visibility and energy.

L
e

Includes sponsor remarks, prominent
onsite branding, and dedicated full-page
ad in Program Guide.




FLAGSHIP NETWORKING

High-energy social experiences designed to bring the full conference community
together. These flagship events offer large-scale engagement, strong brand
visibility, and meaningful connection in dynamic, high-attendance settings.

e Prominent branded event ¢ Logo placement in program
BE“EFITS signage and onsite guide and conference app
visibility e Post-event feedback

Bn“n e Dedicated event email polling and engagement
and app push notification reporting

GLMA Night Out
(Local Venue)

Starting at $20,000

The signature conference-wide networking
event, bringing together a broad cross-
section of attendees in a dynamic, high-
attendance setting. This flagship
experience delivers maximum brand
visibility and connection at scale.

Includes priority sponsor remarks,
exclusive event branding, and full
promotional support.

Lesbian Health Fund
Karaoke Night (Local Venue)

Starting at $15,000

A high-energy, mission-driven reception
supporting the Lesbian Health Fund, held
during the opening portion of the evening.
This experience offers early engagement
with attendees while aligning your brand
with GLMA'’s philanthropic work.

Includes premium onsite visibility,
dedicated event promotion, and strong
mission alignment.
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SIGNATURE GLMA

A signature gathering of GLMA'’s membership, bringing together leaders, award recipients, and key
stakeholders advancing LGBTQ+ health. This event offers sponsors high-impact visibility,
meaningful mission alignment, and direct engagement within GLMA’s core community.

GLMA A |
Membersnl:ii:aRecepfion BE“EFITS Bn“n

. e Brand visibility during GLMA awards
Startmg at 520’000 and leadership recognition

e Hosted reception with food and

A signature gathering of GLMA
beverage service

members, leaders, and award
recipients, this reception brings e 3-minute sponsor welcome remarks
together the core community e Dedicated event email to GLMA

advancing LGBTQ+ health. members and conference attendees

e Full-page event ad in the conference

Designed as both a recognition
Program Guide

moment and a shared experience, it
offers sponsors meaningful e Logo placement in program guide
alignment with GLMA’s mission and digital materials

and direct engagement with a e Seat drop for approved small-format
highly committed audience. collateral

Advancing
\ LCETO: Eqifjity o

£



EXGLUSIVE BRANDING

=

SYNOWVEST
SYSTEMS

The Future
Starts Now

Elevator Bank
Branding

Full Takeover - 4 Elevators

$18,000 (2 available)

Own one of two elevator banks, featuring
four elevators with full-door branding
across all three days. This placement
delivers repeated visibility as attendees
move between floors for sessions,
networking, and exhibit hall access.

Create high-impact visibility across the most trafficked areas of the conference.

These exclusive placements position your organization at key attendee touchpoints
throughout the venue, reinforcing your presence across all three days.

Escalator Branding Package

Both sides and center railing - 2 floors

$15,000 (Exclusive)

Capture attention along key vertical
pathways between floors with branding
across both sides and center railings.
This high-frequency placement ensures

continuous visibility throughout the event.

Hotel Window Clings

Premium Placement - Front Windows

$18,000 (Exclusive)

Make a strong first impression with large-
scale branding at the main hotel entrance
windows. This premium placement
delivers immediate visibility and reinforces
your presence as attendees arrive.

Welcome t
MEST

=TT —

Waleom
SYNOVEST ’S\’S"?E‘.;IS
104uy"s londery in tach & bo:
S"'ND‘UEST SUMMIT

e\

e %‘:-:;' e s



EXGLUSIVE BRANDING

Create high-impact visibility across the most trafficked areas of the conference.
These exclusive placements position your organization at key attendee touchpoints
throughout the venue, reinforcing your presence across all three days.

Indoor Window & Floor Clings  Column Wraps Wall Wrap

Multi-Placement Package (5) Two-Column Placement Large-Scale Feature Placement

$12,000 (3 Available) $8,500 (2 Available) $10,000 (Exclusive)

Position your brand along key
attendee pathways with coordinated
window or floor clings placed in high-
traffic areas. These placements create
repeated visibility as attendees move
between sessions, networking spaces,
and the exhibit hall.

Transform a prominent column into a Create a bold visual anchor with a
branded focal point within the large-format wall wrap in a high-
exhibit hall or lobby. This placement traffic location. This placement
delivers continuous visibility in areas ensures strong, sustained visibility
where attendees gather, circulate, and reinforces your brand presence
and connect. throughout the event.

today's leaders in tech & beyond
SYMOVEST SUMMIT

SYNOVEST SYSTEMS conference.
: .

Conference Sustainability Lobby Projection

Sponsorship Sponsorship

$7,500 (Exclusive) $14,000 (Exclusive)

Align your brand with GLMA'’s Project your brand into central
commitment to sustainability through a gathering spaces through custom
conference-wide badge recycling light or digital projections displayed
initiative. A branded collection station during key conference moments,

will be placed near registration, including arrival, session transitions,
inviting attendees to return badges for and evening networking.

recycling into new materials.

This placement offers sustained,
ambient visibility in high-traffic areas
and can feature rotating visuals,
including daily variations using
projection slides or gobos.

This sponsorship includes a dedicated
1/4-page ad in the Program Guide
highlighting the process, featuring your
logo, as well as a push notification
and email inclusion encouraging
attendee participation.
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ATTENDEE EXPERIENGE

High-visibility opportunities designed to integrate your brand into the attendee
experience throughout the conference. These offerings provide continuous
exposure, practical value, and consistent engagement across high-traffic areas.

e Placement in high-traffic

attendee areas e Continuous brand visibility

throughout conference hours

BENEFITS

e Dedicated signage or
branded presence within
sponsored space

e Inclusion in conference-wide
promotional materials

Coffee & Refreshment
Station
$10,000 (Exclusive)

Keep attendees energized with high-
traffic coffee and snack station in the
exhibit hall across all three conference
days. This central gathering point
ensures continuous visibility and repeat
engagement.

Includes branded station signage and
continuous visibility.

Wellness Lounge
$15,000 (Exclusive)

Provide a dedicated space for
attendees to recharge and reset in
a calm environment designed for
comfort and connection
throughout the event.

Includes branded environment
and continuous visibility.

Charging Stations
$8,000 (Exclusive)

Provide a high-value resource
attendees return to throughout the
day, ensuring consistent visibility in
high-traffic areas.

Includes branded signage in key
attendee areas.

Conference Tote Insert
$1,500 (10 Available)

A simple, low-barrier opportunity
to place your brand directly in
attendees’ hands through a curated
insert in the official conference tote.

Includes distribution to all
attendees.




PROGRAM GUIDE ADVERTISING

Sponsors have the opportunity to secure hi

gh-visibility advertising placements in the

conference Program Guide, the primary resource attendees use to navigate sessions,
discover sponsors, and engage with new opportunities throughout the event.

To be included in the printed guide, all creative materials must be submitted by

August 1, 2026.

Program Guide Advertising Rates

e Full Page: $2,750
e Half Page: $2,000
e Quarter Page: $1,250

Not Just an Ad.
A Strategic Touchpoint.

Hiring? Promote open roles to a
highly qualified audience
Hosting a session? Drive
attendance and engagement
Launching a resource or survey?
Put it directly in the hands of
health professionals

v

JOIN THE

PRODUCT THEATER

Patient and Provider Conversations: Perspectives on a
long-acting HIV treatment and overview of clinical data
Presented by:

Gary Blick, MD
Chief Medical Officer, Health Care Advocates International

Mark Lewandowski, PharmD
AAHIVE

Brooks, Patient Ambassador

Tuesday, October 1, 2024
8:45 AM - 10:00 AM EST

340B CONTENT TRACK - OCT 10TH

Building partnerships? Make
your work visible across
disciplines

Showcasing your impact?
Position your organization as a
leader in LGBTQ+ health equity

Advertising in the Program Guide places your
organization in front of attendees at the
moment they are actively planning their
conference experience.

The Conference Program Guide is referenced
continuously onsite and made available
digitally in advance, offering sustained
visibility before and during the conference.

WORKSHOP S IV | 10:15-11:15AM

N P S (‘5‘ WIF is 34082 No Jargen, Just What Maiers for Organizations, Patients,
& Providers
PHARMACY WORKSHOP €S V | 2:45-3:45PM
" Howto [NOT) lose o Million Dollars Qpening a Clinic!
” WORKSHOP €5 V1 | 4.00-5:00PM
V Lipstick on a Syringe: Making Healthcare Fabulous & Inclusive
HEALTHCARE

PLENARY IV | 5:30-6:30PM
Vivid Voices: Champions of Heallh Equity in LGBTQ+ and HIV Care

Sponsored by NPS Pharmacy, this non-CME confent irack features three workshops and one
plenary panel, spotlighting 3408’s impact on patients, providers, and argonizations.

*'Cocktail & Chill”
Booths 11&21

Sip a Pink Drink « Strut Your Style « Join the Flamboyance

You're !

Your care should be too.

NPS %

HEALTHCARE

NPSE.

TELECARE

NPS&|

PHARMACY




Page 24

SIGNIFIGANT DATES & DEADLINES

Secure your spot by completing the
Sponsorship & Exhibitor
Agreement by August 1st. Reach
out to our team to get started!

sponsors@glma.org

AUGUST 1, 2026

e Sponsorship & Exhibitor Agreement due
e Ad creative deadline for printed program

SEPTEMBER 1, 2026
e Full payment due

SEPTEMBER 17, 2026

e Conference registration deadline

Take your
place at the
frontasa ®
#GLMA2026 | AW

i sponsor

SEPTEMBER 17-19, 2026
e Conference Dates with Exhibit Hall

NOTE: These dates may be flexible
depending on the package.


mailto:sponsors@glma.org

CONDITIONS RELATING TO

GLMA is committed to presenting CME/CE activities that promote
improvements or quality in healthcare and are independent of the control of
commercial interests. Accredited providers that accept commercial support
must ensure that the education remains independent of ineligible companies

and that the support does not result in commercial bias or commercial
influence in the education.

Prior to the beginning of the conference, all commercial supporters are
required to sign and date the conference Agreement for Sponsorship
Opportunities and Exhibit Space, which outlines the standards for
commercial support. See Agreement for Sponsorship & Exhibit Space for
terms and conditions.

J

Refer to the Sponsorship & Exhibitor Agreement
for more information on the terms and conditions.

We'll see you in Seattle!

PUBL|g
Mt R ERT




ONGOING GLMA
Corporate or Institutional Membership

Extend your impact beyond the conference with year-round
GLMA engagement for your team. GLMA'’s corporate and
institutional members include leading healthcare organizations,
academic institutions, and mission-driven companies.

Includes:
e Bulk membership access, streamlined invoicing
e CME/CE access via VioletLMS
e Exclusive event invitations
e Discounted conference registration
e Networking and advocacy opportunities
Featured job postings on GLMA members-only job board

Engage with GLMA’s national community beyond the conference through year-
round digital visibility, educational programming, and regional activation
opportunities. These partnership options allow your organization to connect with
LGBTQ+ health professionals across multiple touchpoints throughout the year.

WEBINAR LOCAL CHAPTER
SPONSORSHIP SPONSORSHIP

Host a branded Support GLMA'’s
educational webinar for expanding regional
GLMA members and network and connect with
supporters. Customizable health professionals at the
topic, non-CME, hosted on local level.

GLMA'’s platform. Logo recognition at chapter
events

e Co-branded promotion Speaking opportunity at
one chapter launch or

» Registration list sighature event
e On-demand hosting Recognition in chapter
e 60-minute session communications

« Performance reporting Direct engagement with
regional leaders

Starting at Starting at
$19,000 $29,000

DIGITAL
SPONSORSHIP

Reach GLMA'’s engaged national
audience through integrated
placement across our member
and public newsletters, digital
communications, and website.

e Logo placement in both
Health Digest and Health
Matters

¢ Clickable banner or featured
resource placement

e 12 recurring touchpoints
across the year

Performance reporting

Starting at
$12,000
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GLMA's 44"

ANNUAL CONFERENCE
ON LGBTQ+ HEALTH

Seattle, WA | Sept. 17-19, 2026

CONTAGT

sponsors@glma.org
(833) 456-2202 x700

glma.org/conference

If you want to discuss a
partnership or customizable
package, contact

Eli Duffy, Director of
Communications & Strategic
Partnerships at
eduffy@glma.org


mailto:sponsors@glma.org
https://www.glma.org/glmas_44th_annual_conference.php
https://www.glma.org/glmas_44th_annual_conference.php
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